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ello, Dear Friend!

Welcome to my

world, whegte
every storefrent tells a «
new story and epens -
the door to imaginatian.
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oday, I want to invite you into the wonderful world of Shirma Studio and show you how
an ordinary storefront can turn into a true masterpiece of art.

BUT FIRST, LET'S PAUSE FOR A MOMENT AND THINK - WHY
IS A SHOWCASE WINDOW SO IMPORTANT? O

Imagine walking down the street, and there
are numerous store windows in front of
you. They are so different from each
other... You might pass by some of them
without even noticing. However, some will ;
captivate you so much that you will stop B WG ASE WinDew
and look, reading their colorful and =
delicate story that will forever remain in = 1HE BERAND'S FIRST
your memory. This is how interestingly a AMBASSADOR, ITS FACE, AND THE
brand can take you into its world through MAIN MESSAGE OF ITS PHILOSOPHY.
a beautiful storefront.

At Shirma Studio, we are always seeking inspiration to
create this magical world. Often, our source of inspiration
is the history of the showcase window itself. If we look
into the past, we will discover that the roots of this art
are hidden in old markets and trade fairs, where merchants
tried to emphasize the best aspects of their goods.

he heyday of the showcase window
as a separate field began in the
19th century in Europe and
America. With the emergence of the
first department stores, Selfridges in

London is particularly noteworthy,
whose windows became the standard of

fashion and elegance at the time.

O

TODAY, TAKING INTO ACCOUNT THESE GREAT TRADITIONS, WE CREATE MODERN,
INNOVATIVE, AND MOST IMPORTANTLY, IMPRESSIVE STOREFRONTS. HOWEVER, OUR
INSPIRATION 1S NOT LIMITED TO THE PAST. WE CLOSELY MONITOR MODERN TRENDS,
STUDY DIFFERENT CULTURES, AND TRY TO COMBINE THE MOST INTERESTING AND

INNOVATIVE IDEAS IN OUR WORKS.

es, we believe
Ythat a storefront

is a dialogue
between a brand and its
audience. That is why
each of our works is
original and
individually tailored to
the needs of our

When we first created a storefront Our partner brands quickly saw the
in the streets of Tbilisi, it importance and power of this art. Because
was a real challenge. Few people their success grew along with the rapid
knew about this art, and few had seen growth of consumers.

anything 1ike 1it. The effect was
amazing - our windows gained a lot of
interest. People stopped, 1looked,
and could not hide their amazement.
Some compared it to a piece of art, O
for others, it was a small theater in

the window. I

ODAY, WE CONTINUE THIS IMPRESSIVE JOURNEY INTO THE
WORLD OF STOREFRONT WINDOWS. WE WANT TO SHARE
OUR KNOWLEDGE AND EXPERIENCE WITH ALL THOSE
COMPANIES THAT UNDERSTAND THE LANGUAGE OF ART. SUCH A
BRAND DESERVES TO BE SPECIAL, THEIR PRODUCT SHOULD HAVE
A CHANCE TO SHINE AND BE BEAUTIFULLY PRESENTED TO THE
CONSUMER. THIS IS THE MAIN GOAL OF THE SHOWCASE WINDOW,
AND THIS IS THE GOAL WE PURSUE WITH EACH OF OUR PROJECTS.

So, if you are ready to discover the amazing world hidden behind the glass, if
you want to give your brand a special touch and make it unforgettable for the
consumer, Shirma Studio will gladly become your guide in this magical world.

S'Lwccrel,g, your Shirma Studto.

www.shirmastudio.com
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